
-When you think about where your business will be in the next few years, you have an idea of 
what your client list will look like. Maybe you desire to have a list of big corporate clients that 
provide consistent assignments for you to tackle or maybe you prefer to work with more 
smaller businesses by helping to build them one step at a time. The type of client that you 
are looking for is your audience and that is the person that your business should aim to 
attract.  

 What age group are they in and what types of things do they like? 
 Why am I a great fit for this client? 

-You may already be familiar with what a brand is or maybe you have just heard it being 
thrown around. Your brand is simply a snapshot of your business from colors to content. 
Branding is what sets you apart from everyone in your business field. It’s what makes 
McDonald’s different from Burger King and Walmart different from Target. Branding makes 
your business unique and allows it to stand out among the others. 

 How do I want my clients to feel when thinking of my brand? 
 How can I obtain that feeling with my colors, images, and content? 

 

-If your business is already up and running, you may already have your niche defined. A niche 
is that specific skillset that you want to provide to your clients. It’s easy to say you are a 
designer but that puts you in a group with all the other designers. Whereas specifying that 
you are an Interior Designer specializing in Silk Flower Arrangements or a Graphic Designer 
with a concentration in Webpage Development will isolate and spotlight your business from 
the others.  

? 

 What aspect of my skills do I personally think I am the most confident and best in 
performing? 

 What skills have I received the most praise for from clients and 
colleagues? 

You are working to attract your ideal client with your brand 
and should keep that in mind when developing your brand and defining 
your niche. 


